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Principles of Marketing
Time : 3 Hours
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Instfllction: An suer o,ll the Section s orlcording to inlernal chaice.

SECTION - A / ATod -o)
1. Ans$'er the following sub questions, each sub question catries one mark. loxl=lo

dgni erDd-Ei{rgd s!d3:,, {ig g.!;i-Eiiob Lo*, ecti$.{ dr-.oodrdd.
(a) Define Marketing-

i;i dl d !:c$ &.{ -acaJnrD r).

(b) What do you mean by maiketing eoyi.ronment ?

drDcbd{ doid "toddr:b ,
(c, Deflne consumer behavior.rr.

rDddo a6) 9*q1)dl -i.E oar.o.

(d) Give the meaning of marketing mi-x.

dJ.6i{ &cgrod edF OeA.

(e) What is product ?

{1) Give the meaning of brar1ding.

(,Qrur)r.J.13,

(e) ;"t do you mean by advertising ?

ac@i9,w !taui(]J l

(h) Give the meaning of promotion mix.

:QF J,! (!TL.J.

1r1 *r, aolo, *"- b1) green marketing ?

c+o: :oolr*o:: .=oF:lJ lrl.
[) Give the mearlirg of online marketing.

'r+d tr f')o)!d iir.-rT lra.
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SECTION-B/nTod-l:
Answer alry four of the lbllo$.ing questions, each question carries five marks.

dgh.l o$D5Fodd,G soe). :) n: n .,. -- i. r e : j n 5 ._- :=i'i r)_

Write the differences between selling and marketing.

Explain the stages of consumer bu]-ing decision process.

m66 aO ^ :-=t: -:o;-t)JJ Ic:il11) -:]- i.

Write the functions of packaging.

Ea.drdorfd E!o$Fdd&. sJdc0:o.

5, Write the differences betr.een adveltising ald personal selling.

E!&,ror$ -d) d.o$,5i iDoi!:- -dJi d-,E.ifi9* lldcbD.

6. What are the advantages of social media m;uketing ?

:Diredd .'indrS *o$id,c$ ri&!-rei9. otreQl{r ?

7. Write the impo.tance of sern'ices marketing.

ir--. d,-$6LJci .!-_, r-dcn$. :iaale.

SDCTION-C/Atrld-.x
Answer any three of the following questions, each question caries ten marks.

4zt5=2o

4.

2.

3.

a.

9.

ii"rni o$r;6i6J"o *,a6 :jn,d -i- -. :i :ji 10 .--c-i'tr:.

Discuss the various factors alfecting marketing environment.

;ro6d€ dordd d)rrj Jb.6nai s,rdd aad sordd&r ?:rir,x.

What is market segmentation ? Explain the bases for mafket segmentation_

:uoJnI ^?f,Ln -loclof; .1 f,Jtol ^i ^l:a-:lc) =Qif,f,) ^f,-,0.

3x1O=3O

10. What is product life cycle ? Discuss the stages of product life cycle.

eidd. drd.:j Ct noddr& , rr!3.iq deid ajr.d dcJdd${ ?id.r.
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11. What do you mean by channels of distdbution of a product ? Explain the types of
char-rne1s of distribution of a product.

erd.ldd edddoi dJDrlFrlst aodde& ? erld,iad &dddo$ droilrilg Ja# doolld;]r

12. Wrire shod notes on lhe following .

(al Live video streami[g marketing
(b) Network marketing

idtr-ddd dJ(d 8cb ajiddg$; Ddc$o:

-oOo-
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